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Selection Method Reported Frequencies 
Selection Method Frequency Percent 
Valid 
Percent 
Listened to the radio 257 23.4 24.2
I did not have any control 138 12.5 13.0
Specific album 133 12.1 12.5
Random/Shuffle 108 9.8 10.2
Personal premade playlist 78 7.1 7.3
Specific artist 77 7.0 7.2
Someone I was with chose 69 6.3 6.5
Watched TV 61 5.5 5.7
Specific song 37 3.4 3.5
It was performed live at the time 32 2.9 3.0
Premade playlist - by someone else 27 2.5 2.5
Website streaming 27 2.5 2.5
Other 19 1.7 1.8
Total 1063 96.6 100.0
Removed: 
   
Missing 17 1.5
 
Playlist created at the time 10 .9
 
Downloaded from the Internet 5 .5
 







MUSIC SELECTION BEHAVIORS,  
 
24
Table 2.  
One-way MANOVA Results Concerning Selection Method
Variable F Value 




















1.19 0.04 1.31 0.05 1.19 0.05 1.18 0.04 1.18 0.07 1.31 0.08 1.16 0.04
Part of day 5.67*** 2.56 0.07 2.67 0.10 2.43 0.10 2.62 0.07 2.50 0.14 3.00 0.16 2.51 0.08
Age 5.12*** 33.84 1.26 31.97 1.80 27.67 1.68 34.34 1.28 27.71 2.36 33.35 2.70 27.02 1.38
Gender 1.06 1.48 0.05 1.36 0.07 1.45 0.06 1.52 0.05 1.56 0.09 1.46 0.10 1.40 0.05
Student 
status 




5.20*** 1.61 0.06 1.64 0.09 1.79 0.08 1.95 0.06 1.79 0.12 2.08 0.13 1.66 0.07
Importance 
rating 










1.23 0.15 2.95 0.21 6.76 0.20 6.82 0.15 6.68 0.28 3.19 0.32 5.82 0.16
Attention 
rating 
22.79*** 3.03 0.13 3.95 0.19 5.16 0.18 5.08 0.13 5.71 0.25 6.08 0.28 4.74 0.15
Liking 
rating 
39.54*** 4.03 0.10 4.81 0.15 6.48 0.14 6.23 0.11 6.21 0.20 6.04 0.22 6.14 0.11





10.08*** 3.38 0.14 4.10 0.20 4.90 0.19 4.82 0.14 4.82 0.26 5.46 0.30 4.64 0.15
Purposive 
listening 








3.90*** 0.09 0.08 0.11 0.12 -0.17 0.11 -0.05 0.08 -0.05 0.16 0.96 0.18 -0.16 0.09
Lethargy 4.52*** 0.29 0.09 0.08 0.13 -0.12 0.12 -0.03 0.09 -0.20 0.16 -0.43 0.19 -0.46 0.10
Contentmen
t 
8.10*** -0.49 0.09 -0.28 0.13 0.28 0.12 0.39 0.09 0.10 0.17 -0.13 0.19 0.27 0.10


















1.24 0.05 1.23 0.08 1.19 0.03 1.38 0.06 1.10 0.09 1.38 0.10 
  
Part of day 5.67*** 2.63 0.10 2.54 0.16 2.34 0.05 3.22 0.11 2.48 0.17 2.44 0.20 
  
Age 5.12*** 28.55 1.75 34.19 2.70 36.76 0.92 33.44 1.85 27.71 3.00 31.75 3.44 
  









5.20*** 1.60 0.09 1.50 0.13 1.50 0.05 1.53 0.09 1.81 0.15 2.19 0.17 
  
Importance 3.74*** 6.10 0.15 5.38 0.24 5.66 0.08 5.31 0.16 6.14 0.27 5.88 0.30 
  








































3.90*** 0.23 0.12 -0.14 0.18 -0.13 0.06 -0.12 0.12 0.08 0.20 0.10 0.23 
  




8.10*** 0.43 0.12 0.18 0.19 -0.15 0.06 -0.38 0.13 0.18 0.21 -0.21 0.24 
  
Note. Degrees of freedom F (12, 910) 
           
Note. * p <.05, ** p< .01, *** p < .001 









Device x Selection Chi-Square Analysis 
Device 
  





























Count 4 5 81 0 65 46 8 0 0 209
% within 
Device  




3.0% 7.2% 33.6% .0% 60.2% 44.7% 3.1% .0% .0% 20.2%
% of Total .4% .5% 7.8% .0% 6.3% 4.5% .8% .0% .0% 20.2%
Computer 
Device 
Count 8 15 65 2 31 34 7 0 26 188
% within 
Device  




5.9% 21.7% 27.0% 6.3% 28.7% 33.0% 2.7% .0% 96.3% 18.2%
% of Total .8% 1.5% 6.3% .2% 3.0% 3.3% .7% .0% 2.5% 18.2%
Stereo 
Device 
Count 11 14 91 0 11 20 6 0 1 154
% within 
Device  




8.1% 20.3% 37.8% .0% 10.2% 19.4% 2.3% .0% 3.7% 14.9%
% of Total 1.1% 1.4% 8.8% .0% 1.1% 1.9% .6% .0% .1% 14.9%
Radio Count 34 21 0 2 1 0 233 1 0 292
% within 
Device  
11.6% 7.2% .0% .7% .3% .0% 79.8% .3% .0% 100.0
% 





25.2% 30.4% .0% 6.3% .9% .0% 90.7% 1.6% .0% 28.3%
% of Total 3.3% 2.0% .0% .2% .1% .0% 22.6% .1% .0% 28.3%
TV Count 28 12 2 0 0 1 3 60 0 106
% within 
Device  




20.7% 17.4% .8% .0% .0% 1.0% 1.2% 98.4% .0% 10.3%
% of Total 2.7% 1.2% .2% .0% .0% .1% .3% 5.8% .0% 10.3%
In public Count 50 2 2 28 0 2 0 0 0 84
% within 
Device  




37.0% 2.9% .8% 87.5% .0% 1.9% .0% .0% .0% 8.1%
% of Total 4.8% .2% .2% 2.7% .0% .2% .0% .0% .0% 8.1%
Total Count 135 69 241 32 108 103 257 61 27 1033
% within 
Device  



























































































1 2 21 27 3 0 62 20 4 2 0 0 2 144
Mobile 
phone 
2 1 8 8 6 0 3 19 0 4 0 0 1 52
Mobile 
CD 
1 2 3 5 0 0 0 2 1 2 0 0 0 16
Comput
er - own 








1 0 2 4 0 1 5 6 2 0 0 0 1 22
Stereo - 
mp3  
6 5 7 10 4 0 10 5 4 0 0 1 0 52
Stereo - 
CD 
5 9 9 55 6 0 1 3 8 6 0 0 0 102
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Radio 34 21 0 0 0 2 1 0 0 233 1 0 2 294









43 1 0 0 0 2 0 0 2 0 0 0 0 48
Total 
135 69 76 131 34 32 108 77 26 257 61 27 19 105
2 
 
 
